SCHOOLS & EPUCATION

‘ Promo Print Plus




Why Promotional Products?

Promotional products help you reach your target audience in a way that no other
advertising medium can! They are an incredibly powerful marketing tool
since they allow a brand to connect with consumers by engaging their senses.

Almost 9 out of 10 people can recall the company
that gave them branded promotional products.

8in 10 people like receiving
promotional products.

...and 7 in 10 people wish they received
promotional products more often!

85% of product recipients did business with
the advertiser who gave them the item.
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	Javalina™ Splash Pen
	Mardi Gras™ Pen
	Full-Color School Calendar Magnet



